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To create hope & nourish lives
through a powerful hunger relief
network, while multiplying the
generosity of a caring community.
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Thank you for sharing our values:
Service Integrity Stewardship
Respect @ Accountability
Collaboration ' Diversity
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Brevard
Lake

Marion

Orange

Osceola
Seminole

Volusia

MARION

VOLUSIA |

Second Harvest
Distributes Food Across a

1 COUNTY

SERVICE AREA



Second Harvest Location Orlando Ocala
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Mercy Ritchen Daytona Beach Melbourne



I
LT
LT ‘o]
LT a

FEED|NG
FLORIDA

Florida's Food Bank Mebwork

=

FEEDING

NORTHEAS
FLORIDA

Alachus | Putnam

Velusia
-SQ%d Harvest
’vm FOOD BANK
B o
2

Qrare

FEED|NG

Tampa ! Bay

A Harry Chapin Food Bank

OF SOUTIWISY FLORIDA




[
\
P alammbin

Canbbean Sea
Lan deta 20 Ransla ISl T.'—--j-‘ llaa




HEJRHUNGER
PH@T@L\EE ¢ Feeogoééﬁxﬁfﬁ;‘

IN CENTRAL FLORIDA
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MISSION DID YOU KNOW?

Our mission is to create

hope and nourish hv‘eS 300 ooo 154'500

rf
through a power’t K. meals are provuded kids in our

people experiences faces hunger
hunger. every day.

f networ
hur‘ge‘%i\lf ‘;leng the to kids, families and commumty
while 1 / ST T seniors daily across experience food
generosity Central Florida. insecurity.

commumty




Second Harvest Food Bank of
Central Florida is a private,
nonprofit organization that

collects, stores and distributes

donated food to more than 870

feeding partners in seven Central

Florida counties: Brevard, Lake,

Marion, Orange, Osceola,
Seminole and Volusia.

Last year, with the help of
numerous donors, volunteers and
a caring, committed community,
the food bank distributed enough
food for 82 million meals to
partner programs such as food
pantries, soup kitchens, women’s
shelters, senior centers, day care
centers and Kids Cafes.



https://www.feedhopenow.org/site/PageServer?pagename=how_help_distribution
https://www.feedhopenow.org/site/PageServer?pagename=how_help_distribution

Farms, Retailers Second Harvest Partner Feeding Kids, Families
& Food Donations Food Bank Programs & Seniors




\ Y

® Retail/Wholesale

® Purchased Food
Food Manufacturers
USDA/Government

® Farmers/Growers

® Food Drives

3394%
20.06%
16.62%
14.19%
12.49%
2.71%

V4

® Emergency Food Pantries 66.17%
® Day Care/Youth Programs 12.94%
Residential/Rehab Centers 879%
Multi-Service Providers 7.30%
® Emergency Shelters 1.82%
® Soup Kitchens 1.66%

® Senior Programs 1.33%




How we can feed those who are food insecure?
What is the difference between a food bank and food pantry?

* A food bank is a non-profit that safely stores millions of pounds of food
that will soon be delivered to local food programs, like a food pantry. Food
banks are all different sizes. Some are very large - more than 25 of our
food banks are double the size of an average wholesale club. Regardless of
size, the food they store is donated from local neighbors, retailers, grocery
stores, and restaurants. Feeding America also helps connect our network
to additional resources, including food.

« A food pantry is a distribution center where hungry families can receive food.
Supplied with food from a food bank, pantries feed hundreds of people per
week! Because every community is different, there are many different types of
pantries.
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Pablo Rivera- Nicole Gingras Gail Strickland Adam.Harris
Luna Brevard & East Marion & Lake Seminole
Osceola & Orange and West
Orange Orange
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2025 Operations
Warehouse Support Team




ICE
BREAKERS
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N0
SHARED
MAINTENANCE

Meat @ .19c per Ib.  pairy @ .19c per Cans&Dry@ Produce-No Cost Bread & Pastries el
Ib. .19c per Ib. No Cost .

Donated Product Available in the
Agency Mart



Power Purchase Items (PUR)

Second Harvest has the ability to purchase food in bulk
usually for a lower cost than most retailers.

Agencies can order these items online to restock their
pantries with items that are rarely donated.
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If an agency receives
spoiled/or damaged

PUR food that cannot
be distributed, please
take photos of the
product and report to
Second Harvest for
next steps.
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SHFB reserves the right to
limit the amount and type of
product the agency may

receive. |
SHFB has the right to adjust .

the agenc?r's order
accordingly and limits on
products may be necessary
due to inventory.




N On = FOOd * All Non-Food Items must be

distributed to those in need in the

|tems community and should not be used .

for personal use.

* Most donated items are .19 a pound

* Must have a current Florida Tax

Exempt Certificate on file at the food
bank.




Fresh From Farmers or
Distribution Centers

Often optimum quality---
2-week shelf life -

Let's
Talk
Produce!

From Retail Store

Mixed freshness and
quality---for immediate use

Faun food

VectorStock
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Shopper
Training

*All agencies that shop at the
Second Harvest Warehouse
shall ensure all shoppers have
completed the current SHFB
Authorized Shopper Training.

*Only Authorized Shoppers
will be allowed to receive food
in the mart.

*During each shopping
appointment, agencies may
have no more than 2
authorized shoppers in the
Agency Mart and 2 loaders in
the Agency loading dock area.
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Shopping 101 and Warehouse Tour







is Hungry?




Food
Insecurity
in Central

Florida

Osceola County,
Florida

Volusia County, Florida
Orange County, Florida
Lake County, Florida

Brevard County, Florida

seminole County,
Florida

Marion County, Florida




ALICE
Population




Central
Florida’s

ALICE
Population

Of Florida's 8,533,422 households in
2021...

13% earned below the Federal Poverty
Level (FPL)

32% were ALICE, in households that
earned above the FPL but not enough to
afford the basics in the communities
where they live

Together, 45% of households in Florida
were below the ALICE Threshold
(poverty + ALICE divided by total
households)




Childhood
Hunger
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Low family Lack of affordable Racism and
l incomes housing discrimination
>
= Although parents and

Despite budgeting and
saving, the high cost of
housing can make it difficult
for families with children to
afford food and rent.

caregivers work hard to
provide for their children, low
wages make it difficult to
have enough money to buy
food.

Black people, Latinos, and
Native Americans are more
likely to face barriers to
getting food.




Childhood
Hunger Iin osceala Courty,

Florida

C e n t ra l Volusia County, Florida

Orange County, Florida

F lo ri d a Lake County, Florida

Brevard County, Florida

Seminole County,
Florida

Marion County, Florida
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. “. experience at least one of the following:
S
Pur— Food Skipped Difficulty Medication Dissatisfaction
insecurity meals paymg cut-backs _with
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‘|Potential Causes of Senior Hunger

There are many reasons why seniors are at higher risk for hunger:

Health conditions

Seniors are more likely to
have chronic health
conditions that make
cooking and grocery

shopping difficult.

Transportation
problems

Many seniors don't have

access to transportation,

making it more difficult to

get o grocery stores or
food pantries

Fixed income

Seniors often have limited
Income, making it difficult
to afford food and other
expenses like rent and
medicine,

Social isolation

Seniors who live alone
may not have family or
caregivers who can help
them with grocery
shopping and cooking




2021 Food Insecurity In Florida

FOOD INSECURE POPULATION (SENIOR-80-PLUS) IN FLORIDA

527,979

Senior
Hunger in

Central
Florida
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Veteran hunger facts

1iIn9 24% 1.2

working-age veterans are of active-duty service million low-income veterans
food insecure. members were food insecure use SNAP (formerly known
in 2020. as food stamps).




Potential Causes of food insecurity for
veterans

Low-income jobs

* Trouble finding work

* Impact of military service




Experiencing
» Homelessness
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Facts about those experiencing
homelesshess

< EERINGARN &
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~“#Numbers are increasing: On any given night, there are over ju
600 000 individuals experiencing homelessness in the U.S.58 '.,

-

One-quarter of those are ch|ldren

J Domestic violence can contrlbute to homelessness.
\ 13 e

M*Many veterans are facing homelessness. g

: : -
BOINn some states, homelessnhess is a crime. s

»
4 Many people experiencing homelessness have a job.
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Who 1s hungry in Central Floridar

* It could be any one of us.

* Hunger does not discriminate.

* It can happen at any time.
PP R







is Poverty, Hunger, and Food Insecurity?




Poverty

['pd-var-té]

A state or condition in
which a person or
community lacks the
financial resources and
essentials for a minimum
standard of living.

Whatis
POVERTY?

When someone lives in poverty, their
basic human needs cannot be met.

People and families who may go
without proper housing, clean water,
~ healthy food, and medical attention.

51




END HUNGER

Whatis Hunger?

SUMMARY

Hunger happens when people do not have enough
food to eat. The main cause of hungeris not a
collective shortage of food but rather access to
food — especially nutritious food. Addressing hunger
Is more than just giving people enough calories.

3 MIN READ
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Food insecurity

It's when people
don't have
enough to eat
and don't know
where or when
their next meal
will come from.

Y v "y‘"“',"""“'"“ wiy
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Hunger is a result of Food Insecurity
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can |l receive food assistance in Central Florida?
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Need
food?

Sacond Harvest works with
625 feading partners across
seven Central Florida counties
to distribute food to people
facing hunger

Always call before heading
to a location.

Hours and location may vary.

¢ Necesita
alimentos?

Second Harvest trabaja con
625 socios a través de los siste
condados de la Flonda Central

para distribuir alimentos para
lzs personas que estan pasando
hambre.
Siempre lame primerc antes
de dirigirse al lugar.
Las horas y los lugares pueden
variar.

Escanes para

ltilize yon telefon pou
ou eskane kdd QR =
pou ou ka jwenn kote
yo bay manje.

encontrar un banco
de alimentos cerca

de usted.

Eske ou
bezwen manje?

Second Harvest travay ak 625 patné
nan s&t vil nan Central Flenda ki ofri
manje pou moun ki nan grangou.

Toujou rele oswa f& kontak ak

keote yo bay manje yo avan ou ale.

Paske lokasyon ak I yo ka
chanje.

[MoTpiOHa xa?

Second Harvest npawsoe 3 625
NAPTHEPSMW NO MIYEAHHED B CEMA
okpyrax LiesTpansHol $#nopuam
onA Tore wob focTaeMT ey ANA
noTpedysum.

Jaewdu zamensgonyime Jo
moan, AK SidNpasumLICH Ha Micle.

Modunu ma MicyezHaxodHeHHA
MOMYME SidpiZHRAMUCGA.

FeedHopeMNow.org/need_food | 407-295-1066
United Way Helpline: 2-1-1

NEED FOOD ASSISTANCE

4 » Need Help? » We Can Help

Food Locator

Please call before visiting to make sure that their hours & location has not changed.
Por favor asegurese de llamar antes de visitar para asegurarse que las horas o ubicacion no hayan cambiado.

FOOD FINDER: <+ My Location 411 Mercy Dr, Orlando, Florida, 328(  Enter a location name

Community Baptist Church

Days/Hours: 2nd Saturday 8am-10am, 4th Saturday
7am-10am (Regular Distribution) 9am-12pm Seniors

only. On call for emergencies.

1.0 miles away

651 Campanella Avenue, FL, 32811
L. (407)293-3100

=< Show on Map

a»

SEARCH RADIUS = 25 miles

= , A\
Oakland Jw Bithlo
Coﬁway
Horizon Wedgefielc
West

Dr. F‘hIHIpS

Food Locator

gt e












sl S Ab i
B z

FEEDING

1 in 8 Central Floridians is
facing the reality of hunger
and food insecurity.

In fiscal year 2022/2023,

Second Harvest Food Bank
provided 76 million meals
to families, kids and seniors.

Meals are distributed through a
robust feeding partner network
with 768 partners across seven

counties, including Brevard,

Lake, Marion, Orange, Osceola,

Seminole and Volusia.




770+ Feeding Partners

550 Partner
Agencies

100 School
Pantries

120

FEEDING HOPE FIGHTING HUNGER

Community
Partners
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PARTNER AGENCIES:

What does

fighting hunger
mean to you?










Emergency Food Distribution serving
the ENTIRE Community




Mobile Drop _
Distributions in the ﬂc‘
areas of need i
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Meal Programs




Residential Treatment
Centers, Shelters and
Group Homes




Mobile
Pantry/Deliveries




Partner Agencies Supporting Schools







Time for
a Break!
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Partnership Agreement (MOA)




ONE MORE GENERATION CO Contact Person
120 RED OAK DRIVE JASON A KROTINE 100 31666
FAYETTEVILLE, GA 30214.0000 Contact Telephone Numb

(877) 829-5500

Accounting Period Ending

Dacember 31

Public Charity Status:

509 (a) (2)

Form 990/990-E2/990-N Required

Effective Date of Exemption
May 15, 2017
Contribution Deductibility

Yos
Addendum Applies
No

Dear Applicant

Wo're pleased to tell you we determined you're exempt from federal fncome tax
under Internal Revenue Code (IRC) Section 601(c)(3). Donors can deduct
contributions they make to you under IRC Section 170. You're also qualified
to receive tax deductible bequests, dovises, transfers or gifts under
Section 2065, 2106, or 2622. This letter could help resolve questions on your
oxempt status. Please keep 1t for your records

Organizations exempt under IRC Section 501(c)(3) are further cl

either public
charity under the IRC Section 1isted at the top of this letter

Based on the information you submitted in your application, we approved your
requost for reinstatement under Revenue Procedure 2014-11. Your effective date
of exemption, as 1isted at the top of this letter, is retroactive to your date
of revocation

If we indicated at the top of this letter that you're required to file Form
990/990-E2/990-N, our records show you're required to file an annual
information return (Form 990 or Form 990-EZ) or electronic notice (Form 990-N,
the e-Postcard). If you don't file a required return or notice for three
consecutive years, your exempt status will be automatically revoked.

If we indicated at the top of this letter that an addendum applies, the
onclosed addendum is an integral part of this letter.

For {mportant information about your responsibilities as a tax-oxempt
organization, go to waw.irs.gov/charities. Enter “4221-PC* in the search bar

Lettor 947

s exempt from the payment of Florida sales and
personal property purchased or rented, or services purchased.

— - oR-14
|\ Consumer's Certificate of Exemption R.01/18
Issued Pursuant to Chapter 212, Florida Statutes

85-8013208637C-7 02/15/2018 2 2 501(C)(3) ORGANIZATION

Gartiicat Number
This certifies that

STREET CORNER MINISTRIES MATTHEW 22:9
INC

FOUNDATION IN CHRIST MINISTRIES

2014 EDGEWATER DR UNIT 241

ORLANDO FL. 32804-5312

0 tax on real property rented, transient rental property rented, tangible

rlmponant ion for Exempt Or i o

You must provide all vendors and suppliers with an exemption certificate before making tax-exempt purchases.
See Rule 12A-1.038, Florida Administrative Code (FA.C)

Your Consumer's Certificate of Exemption ks to be used solely by your organization for your organization's
customary nonprofit activities.

Purchases made by an individual on behalf of the organization are taxable, even if the individual vill be
reimbursed by the organization

This exemption applies only to purchases your organization makes. The sale or lease to others of tangible
personal property, sleeping accommodations, or other real property is taxable. Your organization must register,
and collect and remit sales and use tax on such taxable transactions. Note: Churches are exempt from this
requirement except when they are the lessor of real property (Rule 12A-1.070, FA.C.).

It is a criminal offense to fraudulently present this certificate to evade the payment of sales tax. Under no
circumstances should this certificate be used for the personal benefit of any individual. Violators will be fiable for
payment of the sales tax plus a penalty of 200% of the tax, and may be subject to conviction of a third-degree
felony. Any violation il require the revocation of this certificate.

If you have questions about your exemption certificate, please call Taxpayer Services at 850-488-6800. The
mailing address is PO Box 6480, Tallahassee, FL 32314-6480.

501c3 Agency or Authorized Church and Florida

State Tax Exempt Agency




MOA contract for
1 year

. Agency provides
a feeding

program that
serves the needy
annually




Receives food from
Second Harvest
every 60 days and
distributes food to
the community at
least twice a month




Ensures that
food is
distributed
in the way
the Donor
Intended




Agency
Focuses on
Neighbor
Centered
Practices and
Puts the

. Neighbor
- First!

T YT Y T Ry
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Funding a Food Pantry




Funding Your Food Pantry

Even though a high percentage of
the food you received from Second
Harvest is very affordable, either
free, assessed .19 a pound or part
of the power purchase program,
each food pantry should ensure
that they have regular funding
available to run their food
distribution.

Funding Sources

* Budget Funding

* Donations from the
community and area
partners

* Fund Raising Efforts

* Grant funding acquired by
the agency or food bank
(when available)
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Food Safety







Current Safe Food
Certification

At least one active member of
the Partner Agency team must
complete and maintain current
Safe Food Handling
Certification.

A safe food MANAGERS
certificate is required for
prepared meals programs

ServSafe ;

ServSafe
CERTIFICATION

YOUR NAME

Naly ooy

e star

tards set forth for the Servlale Food Protecton Manager Cartfe st [ s syt
by he Acrrscon Mot el Standiands Itite (ANS ) Conterence for Fond Protetisn ((F9




Agency is responsible for
covering all exposed product
while being transported in an
unenclosed vehicle.

Agencies that receive perishable
product are responsible for using a
freezer blanket to ensure safe
temperature in transport and
during some distributions.




Capacity Building
Equipment
Coolers and Freezers

In order for agency to receive
perishable food like fresh
produce, dairy or other product
that needs refrigeration, or
frozen meat or meals that need
to be frozen, the agency must
have a refrigerator (for cold
items) and a freezer (for frozen
items) on site at agency.




Monitor
Product
Recalls

° When agency receives a food

recall email from the Food
Bank, they must have a
process in place to ensure
this productis not in
inventory or has not been
distributed to the
community.

° Agency can not opt out of the

regular Food Recall emails
that are sent regularly by the
food bank.




Food
Delivery

* Agencies that
distribute food using
a mobile delivery
model must ensure
that food safety
protocols are being
followed to make
sure food is kept
safe.
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Food Storage




* Agencies agree that |
product will not be |
stored in or distributed |
from a private
residence.

* Any additional storage
area needs to be
inspected by food bank
staff before use.




Ensure Food is Secure and Stored Safely

All Storage Areas Must be Locked
& Secured from the Public and
Temperatures need to be tracked
for both dry and cold storage
areas.




Quarterly Pest Control
By Certified Company

FIRST IN
43 ) (Newest)

FIFO ~ ‘o

Rotate Inventory




Non-Porous
Shelving

All food must be stored
on Non-porous
shelving to avoid
contamination
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Rules for Distribution




*All agencies must strive to
provide food to anyone who
visits their agency at least
once regardless of where
they live or their
circumstances. Please avoid
sending any neighbor away
without any food and or
resources.




No food or non-food
products received can be
sold or used to barter or

trade.

°* FOOD MUST BE GIVEN
FREELY FOR FREE TO THOSE
IN NEED

* FOOD CAN NOT BE USED
FOR AGENCY FUNDRAISERS
OR PRIVATE EVENTS.




PRSP 3 S5 IEON

Distribution
Tracking

Agency can not use
any data tracking
program to limit the
amount of food or
the frequency the
neighbor receives
food because of
“Pantry Hopping.”

HMIS Agency

®

FOOD PANTRY

St Vincent de Paul Food Pantry

Churches « Ministries Catholic Charities

Salvation Army



Feeding
Volunteers/Staff
In Need

* Volunteers/Staff who are
food insecure can receive
food from your
distribution, but they
must follow same process
as all other neighbors.

* They can’t receive food at
a separate time or before
neighbors.

° Recommend distribution
at the end of regular
distribution.




Partner
Agency
should
distribute
food only in
their county

Second Harvest
Distributes Food Across a

1 COUNTY

SERVICE AREA
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STATS

Agencies must report the number of households served

and number of people in the household served
MONTHLY

no later than the 10t" of the following month




Agencies will share Food Finder with
Neighbors

# https://www.feedhopenow.org/site/SPageServer/;jsessionid=00000000.app358b?NONCE_TOKEN=1077D6D1C1BA2B53397 1FA41630FD5DF = Yr

ABOUTUS NEWS EVENTS CALENDAR PARTNER AGENCIES CONTACTUS Q l e
—Second Harvest S_ifgt]n in belﬁw to manage your monthly
FOOD BANK N ) R gift or email communications
b OF CENTRAL FLORIDA ‘G\&\/\'HV\& L\Ulﬂ?er. LQQA'\V\? L\OFQ«

HOW WE HELP NEED HELP? WAYS TO HELP VOLUNTEER ml

WHAT'S NEW

FAMILY

- Ay
Ghe Pbtinate { \s,t:tl"l );OFur &
irtual Foo

\ $25 monthly feeds
a child for a year.

= __GARDEN PARTY

CERD

'TICKETS ON SALE NOW




Agencies Serving
Schools

Any agencies that serve
schools using product
received from Second Harvest
Food Bank of Central Florida
must notify the Food Bank
which schools they are
serving, sign an agreement
with Second Harvest and
with the schools they are
serving and report the
numbers of students served
in their monthly statistics.
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Neighbor Civil Rights




Partlmpate |

o h¢

FREE FOOD
—Horvall——

No Requirements for Food




.’ al AN | , |- ) STATE O.F INDIANA
I A S S P O R T _: Certificate of Birth

This Certifies mat according to the records of the State of Indiana

Birthplace of father 0 _____ Birthplace of mother D
Record was filed DECEMBER 13,1319 Certificate Number 113.1313.058508

Issuing Authority: WOWNA STATE D
%) Issued By: RscOTT
>/ Issued Date: NOVEMBER 5, 2008

United States - NV -5 | ol

of America B coo76s i A ToRermonice s econs
&l WARNIN

Limited/or No Documentation Required from Neighbor

Birth Certificates, Social Security Numbers or passports are not allowed!

P #egn




Discrimination 20
Protected Classes v

* National Origin

° Color

* Age

° Race

* Disability
° Sex
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Communications




Committed to Regular Communication
with the Food Bank
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Wednesdays
10:00 a.m. — 12:00 noon

For more information or assistance outside regular hours, please call:
Grace United Methodist Church Office — 563-8917
John and Pat Dedo — 563-8447
Pastor Irene — 420-1797
Cherie Fila —563-8225 or 282-2647

The Norway Community Food Pantry is supported by the generous danations of area churches and community members.
It is open to ALL whe need assistance.

Hours of
Operation

Notify SHFB in writing
if/when its program
changes location,
highest authority,
contact, shoppers, date
and time of
distribution, or type or
size of food program.




Yearly Survey
Participation
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Agency Balance




Clermant FL 34711 Bickup Time:
Snipvia  “Dosk 2
Pracust Weignt—  Snorcusmisesncs  —ooet— |
Reloreno® pacoription storage Guenttty Totel b Tolal _ unit Takal l
Purchase F
PUR-ID  Pudding Chocorate 433.5 oz sheifsiabie Dry w15 15m s0m0 snon sass sase |
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Agency Monitoring




Food Bank Visits
and Inspections

* Yearly Monitoring and Year
Planning by Food Bank

* Periodic Drop Ins for Support

* Meetings to address
compliance issues







Additional Programs
& Opportumtles




;- >

SNAP OUTREA

GREEN

Choose often; low
in saturated fat, sodium
and sugar; supports health

Choose sometimes;

medium levels of fat,

sodium or sugar; can
contribute to good health
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Choose rarely;
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New Agency Onboarding Check List
Site Visit

Orientation at Food Bank

“How To..." Zoom Training with Coordinators

Shopper Training (for Orlando Warehouse Agencies)
Warehouse Tours (Volusia, Brevard and Marion Agencies)
First Shopping Appointment Tour (Orlando)

Sign Memorandum of Agreement




Meetings to learn
HOW TO ...
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Make an Place an order for How to input First Time Monitoring FAQs
appointment to get food Statistics Distribution Tips
food
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Coming Soon!

Tramning and Enrichments

Partner e Y

i 5 Orientations SNAP Education
g Food Bank University Civil Rights
Agency i

Safe Food Handling 101 Volunteer Recruitment

~ Service Insights

L 4 L 4 | / Customer Service 101
I ra I n I n g zo n e / " Nutritious Pantry/Client Choice Advocacy

! -'- Shopper Training
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Partner Agency
County Town Halls




The Impact of Neighbors Voices
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